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"No matter what political reasons are given for war, the
underlying reasons are always economic." -AJP Taylor
From the nib of a pencil to the laptop I used to edit this
newsletter, everything has an economic aspect to it. It is this
omnipresence of the subject that attracts me to it. The past
six months have been tough. We have witnessed a pandemic,
border crisis, religious ostracisation, falling stock markets,
the economy failing and above all missed out on the
opportunity to see Mayonomics being printed in the Director
of Examinations office. While the pandemic was successful in
shutting us in our houses and limiting our movements, it
failed to cage our minds. We kept on pouring thoughts into
the infinite black hole of our brains, and when that reached
the brim, we realized it's time for Mayonomics to come to
light. To many, Economics is a subject that just deals with
black and white. To them, it is restricted to the standardized
relations between demand and supply and an in-depth study
about the allocation of scarce resources. However, economics
is deeply ingrained in each one of us. It is a part of our past,
present, and future. Beginning from the need for land to the
paramount vendetta behind most wars fought in the last
hundred centuries, from the oil war between Saudi Arabia
and China to Modi’s, “Make in India” campaign, from the
influence of the superpowers in the bantering rooms of the
United Nations Security Council to the advent of artificial
intelligence, everything has a deep sense of Economics.
Margret Thatcher very rightly said that there can be no
liberty unless there is economic liberty. Finding that
predetermined economic motive behind every move of an
individual, community, or nation, is what Mayonomics seeks
to propagate, something that I kept in mind while editing
and selecting articles for this newsletter.
I would now like to thank Ma’am Khandke for her constant
support, the Economics and Commerce Department for their
guidance, and Paridhi Jain for illustrating this newsletter
beautifully.
With that, I sincerely hope that you enjoy reading the first
edition of Mayonomics for the year 2020-2021 and wish that
once you finish reading, you have a fresher perspective, not
just about economics, but also about the ongoing crisis.
Happy Reading!
Tanushree Gupta
Editor,
Newsletter- Mayonomics

Not a matter of
brands.
BY NANDINI MERTIYA S/2134 (PRE SC COMMERCE)

While businessmen and importers do their part of work in reviving the Indian economy, can
we as citizens do our part? PM Narendra Modi’s VOCAL FOR LOCAL campaign not only
targets the businessmen who import but also targets us, the buyers who buy imported
products just for the sake of them being imported and not knowing that their Indian
alternatives would be as good as them. This article does not mean to imply that we need to
burn our iPhone or Nike shoes, neither does it imply that one has to become a brand
ambassador of Patanjali and use all of its products ranging from its toothpaste to the newly
introduced clothes. To begin with, we can just help by not underestimating Indian brands.
Many of us consider the U.S. and Germany to be more developed countries than India. One of
the numerous reasons is that their citizens do not reject their own country’s brands. We look
down upon Indian brands so much in our daily lives that in the coming years we might as well
prefer to buy spices from Davidoff or any other brand which does not sound Indian.
Sometimes brand names and the way they are marketed also tend to fool us. The famous shoe
company Bata which is considered Indian is originally from the Czech Republic. India’s
favorite noodles- Maggi might be loaded with a lot of spices and look Indian but it is
originally from Switzerland and was later acquired by Nestle. On the other hand, clothing
brands such as Louis Philippe and Allen Solly which people consider to be foreign luxury
brands are owned by Madura Fashion and Lifestyle which is an Indian company. We cannot
stop ourselves from purchasing foreign brands but we can increase the purchase of Indian
brands and products of foreign companies which are made in India. In a nutshell, we do not
need to ban foreign companies in India, all we have to do is to check if the products we’re
buying are made in India or not. By just checking the ‘Made in India’ label, we can contribute
towards the Indian economy reaching its zenith.

MAKING SPACE FOR
SPACE
BY KHUSHI SINGLA S/2177 PRE-SC COMM AND RHEA GUPTA
S/2175 PRE-SC COMM

“We want to open up space for humanity,
and to do that, space must be affordable.”
-Elon Musk
Space is much more important to modern business than most people realize. It plays a role in making
food, pricing insurance, and steering self-driven cars. While moonshot projects from SpaceX to Blue
Origin drive headlines, the Earth-facing space economy is booming, thanks to plummeting costs of entry.
The Space Economy is defined as the full range of activities and the use of resources that create value and
benefits to human beings in the course of exploring, researching, understanding, managing, and utilizing
space. The Space Economy is growing and evolving, together with the development and profound
transformation of the space sector and the further integration of space into society and economy. Today,
the deployed space infrastructure makes the development of new services possible, which in turn enables
new applications, in sectors such as meteorology, energy, telecommunications, insurance, transport,
maritime, aviation, and urban development leading to additional economic and societal benefits. The
space sector is not only a growth sector itself but is the vital enabler of growth in other sectors. The first
time we can find ‘space economy’ and ‘trillion dollars’ in the same sentence was back in 1984 when the
then-congressman Robert Walker told the Associated Press that a space pace station in low-earth orbit
could ‘lead to a half-trillion-dollar economy in space by the turn of the century. The turn of the century
was a hard time for the space economy, as tech bubble-driven dreams of internet satellites adventure
backed moon missions fizzled out alongside the stock market. But a lot has changed since then, and the
dream of a trillion-dollar space economy is now cited by everyone from government officials and space
entrepreneurs to Fortune 500 executives and Wall Street investment banks. A few of the most prominent
names to have come up in the progress and the development of the space economy are Richard Branson,
Jeff Bezos, and Elon Musk. Frustrated with NASA and influenced by science fiction writers, Elon Musk
founded SpaceX in 2002. SpaceX has significantly reduced the barriers to space, making it more
accessible and democratising who participates in space-based commerce and exploration. Musk,
regardless of his missteps, and SpaceX have aggressively pushed technological boundaries that have
changed minds about the potential of private companies to provide safe and reliable access to space.

ARMAMENT INDUSTRY
"THE ARMAMENT
INDUSTRY IS INDEED ONE
OF THE DANGERS THAT
BESET MANKIND. IT IS THE
HIDDEN EVIL POWER."
BY LAILA BANERJEE C/1773
PRE SC ARTS B

Dwight D. Eisenhower, the 34th President of the United States made it very clear that war and the need for
ammunition always existed and will continue to persist. It is not tough to wonder why. Well, one of the main
reasons for World War I and World War II was the RACE FOR ARMAMENTS. This means for big armaments
selling companies having wars isn’t such a bad idea. To have wars, the need for the product is important too.
Countries are mostly measured on the basis of armaments. The United States of America has the best
Ammunition Suppliers. Companies like General Dynamics have a net worth of $46.54B. There are many more
such companies such as Northrop Grumman Innovation Systems, BAE Systems, and Vista Outdoor Inc. These
companies manufacture small arms, bombs, ammunition, artillery, and related parts. This brings us to think
that how are so many great companies getting such great income. Of course, the U.S military has a lot to do
with it but not with all of it. Most of us already know or to be more precise, suspect that The United States is
one of the main suppliers of terrorist organizations like ISIS and Al-Qaeda. Ironically, The United States
maintains a list of countries that supports terrorist organizations. What makes me wonder most is that
throughout this period, when everyone is locked up in their houses, how will all these companies keep their
income from dropping? Well, I searched it up and surprisingly the sales during this period have been more
than usual, especially in the United States. Kurt Green, manager of Staudt's Gun Shop in Harrisburg,
Pennsylvania, said his store did $30,000 in sales on a Monday alone. "It was easily the busiest day we've ever
had," said Green, who added that sales at the nine-year-old store were up at least 50% from a typical day.
Ammunition purchases also jumped more than 20%. Gun dealers around the United States of America said
they were seeing record numbers of customers in recent days. Online stores are having trouble keeping up. A
message on the 1-800 order number for Ammo.com said "unusually high volume" meant "wait times will be
longer than usual." People have been storing up ammunition during this coronavirus pandemic in the U.S and
the most probable reason seems to be hunting. That is what I presume. When the economy drops, sales of
ammunition increases. This is something new to my knowledge and quite intriguing as well. It is extremely
odd but interesting to understand the working of the ammunition sector. It is very disappointing to know that
the world is not at peace and maybe never will be as long as companies are waiting for unwanted
opportunities for their sales to rise.

HOW CLIMATE CHANGE
AFFECTS THE INDIAN
ECONOMY
"The climate crisis
has already been
solved. We already
have the facts and
solutions, all we
have to do is wake
up and change"
WRITTEN BY TEJASVI KUMARI SINGH S/1922 (10-A)

Climate change impacts are usually measured as economic costs. As for 2019, it is estimated that climate change
contributed to at least $100 billion worth damages. If the greenhouse emissions are not controlled then climate
change could destroy various economies of the world. Due to global warming, sea level has been rising, causing
floods, and in turn damaging properties, infrastructure, homes, etc. Climate change also affects human health and
affects different sectors of the economy negatively. We are already seeing the different effects of climate change on
the economies of the world. Scientists have estimated that by 2050 the damages caused by climate change will reach
$8 trillion and the world’s GDP will reduce by 3%. Due to extreme heat, outdoor working capacity would go down. In
India, 75% of the people are exposed to heat. It is estimated that about 7 million people can get displaced due to
climate change in the next few years that can bring down the economy by 7%.The excess heat stored in the ocean has
reduced the fish population, this has affected people’s livelihood who depend on fishery. India would soon start
losing land to the sea. India’s agriculture is completely dependent on the monsoons but the monsoons here are
erratic. If the uncertainty of the monsoons affects agriculture then agriculture, being the bigger part of the economy,
can affect the economy to a level where the economy stoops down to astonishing levels, however, India has started
adapting to other irrigation methods. The possible temperature changes would affect the crop growth, a warmer
climate will speed the hydro cycle and alter rainfall that will affect the timing of the monsoons.The agriculture
sector in India will also be affected due to the effect on the water resources by climate change. With every 1 degree
Celsius increase, wheat yields will be falling by 5% to 10%. Climate change affects the coastal infrastructure of
India. Due to global warming, warmer temperatures could cause flooding and storms that affect the infrastructure
in the coastal areas. The damage done to the infrastructure would not only affect the economy but it will also
displace millions of people. It can be concluded that climate change will have a major effect on the Indian economy.
The Indian region is highly sensitive to climate change. Infrastructure on the coastal areas would get affected due to
the warmer climates that also cause sea level rising, flooding, and storms.The only question now is, will climate
change, change us?

TECHEAGLE
TechEagle is a Lucknow based startup that is using drones to deliver necessities like food
and medicine. The journey of the TechEagle began in a garage of a hostel at IIT Kanpur. In
2015, Vikram Singh who is the founder and the CEO of the company, first collaborated
with online Kaka (what does this mean? Please ask the student and rephrase it) to deliver
tea. The company currently has 25 drones. The capacity of the drone is two liters and the
range is ten kilometers. However, it can be increased up to 50 kilometers. With a GPS
tracking system, these drones can be mounted and the distribution address can be fed in it.
These drones are battery operated and fully autonomous. The main advantage of using
drones is that it follows the shortest path to reach the customer as well as the traffic is
avoided. As the world faces unprecedented times, the health and safety) of Eagle(Why is the
student using ‘Eagle instead of Techeagle as the name of the company? Please ask and
make corrections accordingly) technologies’ teammates, customers, and partners remain
its top priority. To help people in this difficult situation the Eagle company has now
initiated a few measures for controlling COVID 19 at their level.
1. Public announcements are now possible through their drones by attaching a speaker to
it. This makes it easier to disseminate information in these crucial times and thus
reducing the risk of coronavirus.
2. Drones keep a hawk's eye over the crowded places. One can regulate the height,
especially in the crowded areas. Drones are becoming vital tools in the fight against
coronavirus across states with law enforcement agencies using UAVs to monitor public
gatherings, ensuring social distancing, spraying disinfectants over villages, etc.
These drones have helped us maintain our standard of living even during this pandemic.
Tech eagle has introduced new technology in delivering the necessities of life, this has led
to the generation of employment which would inevitably lead to the growth in the quality
of human resources. Thus Techeagle company acts as a trust holder by delivering items
more securely.

Taarisha Jain
Pre Sc Commerce
S/2148T

DID NETFLIX ACTUALLY FAIL
IN INDIA?
BY MADHVI GUMBER
K/2144
9-B

Netflix is undoubtedly one of the world’s best video streaming service providers. The content and
its quality are unbeatable and it has been enjoying the leadership for long until it planned to enter
the second most populated country in the world, India. Netflix was introduced in India in 2016 to
obtain more than 100 million customers. Since then, it never enjoyed the feeling of “Top Video
Streaming Service '' in the country. This brings us to the question of why Netflix is struggling in
India. Even though it is spending billions of dollars every year for content production, why is it
not able to capture that much market in India?
The biggest struggle is the lack of regional content. You see that Netflix has an extensive library of
original series and movies but it has failed to understand the Indian taste and preferences. It
lacked to deliver entertaining shows in local languages. Most of its shows and movies are in
English and a very few in Hindi. The other big struggle is the cost aspect. From day one, Netflix
has been the most expensive video content provider in the country. It is almost Rupees 800 per
month which sums up to approximately ten thousand rupees per year whereas other providers like
Hotstar and Amazon Prime enjoy almost 70% of the market and the reason behind it is that it
provides most of the shows either free or at a low price of around two hundred rupees. The other
reason is the local competition. Hotstar not only enjoys 70% of the market because of the low
prices but also because of the shows and movies it provides to the customer. It provides shows in
both languages Hindi and English which also matches the taste of Indian customers. Also, video
streaming in India is extremely new and thus people are more comfortable with DTH channels
that they view on the television.
After launching Amazon Prime in India, the company went on full-fledged marketing. It was all
over the newspaper, amazon website, television advertisements, etc. Netflix, although a billiondollar company, spent very less money on the advertisement on channels of marketing as
compared to any other company whether it is India or American.Unfortunately, Netflix has also
been unable to save itself from the bane of piracy. Most of the web series and movies produced by
Netflix are freely available on the internet as soon as it is released. If not other countries, the
Indian market is price sensitive. The mentality of Indian youth is that if the content is freely
available, why to pay for it, which has decreased the number of Indian users of Netflix
significantly. Despite this, Netflix has so far managed to have a huge turnover in India. It also has
a greater value than most of its competitors. However, to survive, emerge victoriously, and enjoy
the feeling of the top video streaming provider, Netflix ought to work on the above factors. As of
now, it has not failed in India. They might have some aces up their sleeves that may surprise
everyone. Only time can tell. Till then we know that it has a long way ahead before meeting their
long term goals of viewership and demand.

THE POWER OF MUSIC
Imagine, someone who makes music, and later ends up changing the whole
economic situation of a country. Who knew that music could help in the overall
development of a small nation. South Korea, a tiny country bordering a
dictatorship country with small trades within Asia had nothing to show the world.
(Rephrase the sentence)Its customs, uniqueness, traditions, and identity were
trapped inside its humble houses and ancient palaces. That is until the internal
war and the protests came and paid off all the hard work of the mourning citizens,
giving rise to a new age of music. A type that brought smiles on the youthful as
well as the wrinkled faces of those whose ears were willing to hear. It was and is
known as Korean pop is popularly known as K-pop, ranging from disco balls to
R&B, from bear costumes and robots to melodrama, it has no boundaries. Its
music is special and unique. It gave South Korea a path to find its personality.
South Korea is now making its way to global markets, with its GDP being 12th
where more than 30% of its economic value is derived from K-pop. Over the past
decades, the economic growth of South Korea has grown rapidly, where the major
growth was seen in the past two decades, the decades of music and
entertainment. Many artists like EXO, BTS, HOT have helped by globalizing its
country and music. The country now promotes its ancient traditions, customs, and
its brand to the whole world through music and social media. Korean pop was just
the push South Korea needed to convert its economic scenario and itself into a
magnificent dragon soaring high beyond the clouds, untouchable and
undefinable.
Mokshini Jasol
C/2748
9B

China-Make It or
Break It?
BY ANISHAA HALDER C/1887 (10-D)
ADVIKA TUTEJA C/1906 (10-D)

Since the Coronavirus lockdown started, all of us have been waiting
for the time when we will get to go out. Well, we hate to break it to
you, but even after all of this ends, the economy has suffered so
much, that we will have to accept the “new normal”. In a postcoronavirus world, while the whole world is struggling to flatten
the curve, China is all set to grow. How China managed to control
this, even after, is a story for another day, but the way China will
have superior dominance after the pandemic is what is so
worrisome. After such a long lockdown, economic activity
everywhere has come to a standstill, China is probably one of the
only countries that will expand, economically as well as politically.
While countries are trying to flatten the curve of the virus, China is
planning on ‘expanding its curve’, geographically. Recently, the
“Boycott Made in China” slogan is being circulated and used widely.
This is abiding by the belief of “software in a week, hardware in a
year”. China earns nearly rupees 5 lakh crore from its business in
India, accounting for apps like TikTok and Shein. However, Indians
are particularly taking this positively and are bringing about a
change. The ‘Remove China Apps’ application has become the top
free app on Google Play Store. The app allows users to delete all
applications developed in China. Like every cloud has a silver lining,
maybe this is going to make up a huge part of the lining in this
dreary yet hopeful one.

THE MAJOR FALL
BY PALAK VOHRA S/2473 (9-D)

Nowadays, due to COVID-19 entire world is facing economic issues. The demand for
goods has decreased significantly due to the pandemic. India has faced a sharp decline
in government revenue and economic growth. It faced a fall in investor sentiment
impacting privatization plans, in the government sector. Automobile industries didn't
sell a single car in the past three months due to this pandemic. Failure of the tourism
industry has made matters worse. All the sectors, be it service or, the airline, has
suffered major losses. However, the agriculture sector was left unaffected. The country's
farm sector is functioning smoothly despite COVID-19 lockdown and there will not be
much impact on its growth in the current fiscal, unlike other sectors. There has been no
shortage of food grains, vegetables, and dairy products. The Government has exempted
farm activities from the lockdown rules. Agriculture farm sector growth is estimated to
be 3% in 2020-21 fiscal despite prevailing adverse circumstances. In a nutshell, we can
say that the agriculture sector will rise to the occasion and play an important role in
giving normal growth to the Indian economy. In the current crisis, the Sensex lost
around 38% from its January 2020 high but has recovered 20% from the March low.
Shares have become cheap. Stock markets are failing. All in all, we can say that the
world economy is failing due to this crown-shaped virus.

THE VIRUS OF
DIGITISATION
BY DIVINA RATHOR S/2317 (10-C)

Today the world is going through a global crisis. The Coronavirus pandemic
has caused far more damages than estimated. The streets are deserted, the
markets are quiet. Due to the virus, everything, from schools and colleges to
parks and malls, has been shut down. In such a scenario the economy has
seen a sharp drop. It is dwindling and in such a state steps must be taken to
curb the declining economy. The possible solution for this is digitization.
The first time digitization came into full-fledged use was during
demonetization. For the first time, we saw street vendors and local shops
using mobile money. People had started doing online payments and money
transfers easily and efficiently. Since then digitization has evolved and
grown. Our generation is known as the first digital generation, never
knowing a time without a mobile or digital life. In times to come, banking
will be digitized and branch visits will be the same antiquated. Banking has
turned on its head because of the digital revolution. Digitization has
benefitted the banking industry greatly. Digitization reduces human error
and thus builds customer loyalty. Banks have decided to go completely
digital. For normal functioning once again banks have begun their very own
zero contact video KYC’s ( Know your customer ). Now it is possible to open
accounts, transfer money, make bill payments online and effortlessly. These
are just our first few steps in the vast world of technology, the tip of the
iceberg. Intelligent digital services will create a new playing field that is
completely different from before and the potential is immense. Now, we
have come to terms with the fact that technology is the way forward.
Hopefully, there will come a time when the world will go cashless and
everything will just be a click away.

